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The Business of Government

The business of influencing legislation is a billion-dollar industry.'

Frank Buchanan

Chairman,  Special House Committee
on Lobbying Activities.

October 21, 1950.

'Democracy vanishes in a captive community because the ordinary citizen, for
practical purposes, has nothing to say about his Government/

Report of the Senate Crime
Investigating Committee

August 31, 1951.

AMERICA   STILL   HAS   *TO   ADAPT   AN    EIGHTEENTH - CENTURY

political system to a twentieth-century economic system'. For nothing
has been done to reform the outdated political institutions of the
United States since the Temporary National Economic Committee of
the U.S. Senate gave this warning shortly before the war.

The nation's political democracy remains as weak as ever, while
the steadily growing 'concentrated power* of Big Business, in the
words of Senator Joseph C. O'Mahoney, the former chairman of this
now defunct Committee, is 'endeavouring to gain control of the
agencies of government which were created to preserve equal oppor-
tunity for all',

It is a vicious circle that continually diminishes the people's control
over their democracy and enhances the political power of business.
The stronger the economic and psychological might of business grows,
the harder it becomes for the people to assert their influence on the
affairs of state. And the more the people seem to abdicate their
democratic rights and duties, the more business feels confirmed in the
view that it holds a tacit mandate from them to save the nation by
guiding its political institutions.

The decreasing popular participation in America's political life is
undeniable. In 1896, 83 per cent of the potential voters cast their
ballots; in 1916, 72 per cent; in 1944, 56 per cent; in 1948, barely 51
per cent.* That year, since little more than half of the total vote

* The percentages of eligible voters who went to the polls in recent elections of
comparable importance were 90 per cent in Belgium, 89 per cent in Italy, 82 per
cent in Britain, 75 per cent in France, 70 per cent in Japan.
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